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https://www.studio145.ca/parkinglvl9
https://www.studio145.ca/future-pillars
https://www.studio145.ca/

WHAT WE'VE DONE

The organizations we’ve worked with have been

an integral componeniEusEENEEe ding CHtUSE" Wity
community. The youth they’ve allowed us to
work alongside are now active members of the
Studio and its programming.

Through our brick-and-mortar space, services,
education, training and employment, we
provide creators with the tools, resources
‘and support they need to bring their ideas to
life.

When brands partner with Studio 145, they’ll
have access to a dynamic pipeline of talent.
Each one comes with their own niche audiences
that fuel the reach of our authentic
storytelling.
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https://metalworksinstitute.com/
https://youthhubs.ca/site/malton-youth-wellness-hub
https://www.mississauga.ca/
https://music-ontario.ca/
https://www.dpcdsb.org/
https://www.peelschools.org/

We’re 1nviting your brand to joln us 1in shaping
Akira: a monthly songwriting and production camp
where emerging talent collaborate to craft new
records. Akira 1s our newest initiative and a
power ful intersection of music, creativity and
culture.

Once each camp is wrapped, an established artist
steps into our studio to cut a record born from
the camp sessions, transforming community
creativity into professional-level releases.

Our engagement with the established artists is
captured through our original content series,
“Let’s Make a Hit”, which offers an inside look
at the creative process — from idea to finished
track. This content 1s what we intend to use as
authentic, high-performing branded content.
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Through partnerin A accessto a vibrant,

e N A _
/'1%;?3%5%‘:; 145 7 brzfand‘s‘:‘g'a’ii; n dire
youth-driven creati@é”éommunity who bring their own visibility and cultural
influence. This collaboration allows brands to engage audiences
organically, introduce thelir products or services to a new audience and

build meaningful connections at the heart of Toronto’s creative scene.



HOW DOES THIS ALL WORK?

ACTIVATE WITH AKIRA

IDENTIFY YOUR OBJECTIVE ; :
Leverage Akira’s creative

We offer a suite of solutions ecosystem to engage audiences
that address brand awareness, authentically and increase
engagement, product promotion brand awareness and

or cultural alignment. CONnversions.

O— OO

SELECT YOUR SOLUTION

Select the package that best
aligns with your desired
marketing goals.



SOLUTION

THE TASTEMAKER
Authentic brand affinity, co-
created storytelling, and
niche audience engagement
through Akira

THE EXPERIENCE
Short-term exposure, trial
engagement, and cultural
alignment through Akira’s
User Generated Content.

THE PLUG: CAMPERS
Experiential touch points,
lead generation, and social
proof through Akira’s
monthly camps.

CONTRIBUTION

$12K — $18K

COMMITMENT PERIODS:
3 MONTHS

12 MONTHS

2+ YEARS

$3K — $5K

COMMITMENT PERIOD:
One Time

$1k — $5k

COMMITMENT PERIOD:
One Time

KEY BENEFITS

DELIVERABLES:
CO-PRESENTER TITLE: “LET'S MAKE A HIT PRESENTED BY [BRANDJ”
ONE 25-MINUTE “LET'S MAKE A HIT” EPISODE PER MONTH, BTS CONTENT, DUBS, ETC.
LOGO IN EPISODES, SOCIAL DROPS, BEHIND-THE-SCENES CONTENT
PREFERRED WORKSPACE ACTIVATION (12-MONTH +)
o 2+ YEARS COMMITMENT: END-OF-YEAR THANK YOU GALA & FUTURE PILLARS PROGRAM CO-PRESENTING RIGHTS
ALIGNMENT;
CO-CREATED CAMPAIGNS WITH CULTURAL RELEVANCE
SHAREABLE, ARTIST-DRIVEN CONTENT
HIGH ENGAGEMENT WITH NICHE AND TARGETED AUDIENCES
FULLY TAX-DEDUCTIBLE

(0]

(@)

(0]

(@)

(0]

(@)

(0]

(@)

DELIVERABLES:

o BRANDED EXCURSIONS, OR ICEBREAKERS (l.E. CONCERTS, SHOWS, ETC)
“‘SUPPORTED BY [BRAND]”* WATERMARK ON PARTICIPANT-GENERATED CONTENT
RECOGNITION IN SOCIAL POSTS/VIDEOS
OPTION TO SPONSOR SPECIFIC PARTICIPANTS OR SESSIONS
CO-BRANDED, MADE FOR SOCIAL PHOTO + VIDEO ASSETS
ALIGNMENT:

o VISIBILITY ACROSS EVENTS, SOCIAL CAMPAIGNS, AND ACTIVATIONS

o MEASURABLE AUDIENCE ENGAGEMENT AND FEEDBACK

o SHORT-TERM CAMPAIGN IMPACT

o FULLY TAX-DEDUCTIBLE

(@)

(@)

(@)

(@)

DELIVERABLES:
o CO-BRANDED, MADE-FOR-SOCIAL PHOTO + VIDEO ASSETS
o INTEGRATION OF WARDROBE, EXPERIENTIAL ACTIVITIES, INFLUENCER KITS, FOOD & DRINKS
o OPTION TO SPONSOR SPECIFIC PARTICIPANTS OR SESSIONS
ALIGNMENT:
o HANDS-ON PRODUCT OR SERVICE INTERACTION WITH PARTICIPANTS
o OPPORTUNITIES FOR UGC, TESTIMONIALS, AND CAMPAIGN CONTENT
o MEASURABLE IMPACT ON SALES, SIGN-UPS, OR TRIAL USE



SOLUTION CONTRIBUTION KEY BENEFITS

e DEVLIVERABLES:

THEPLUG: FEATURED ARTIST  $1k — $5k o EXCLUSIVE BEHIND-THE-SCENES CONTENT
Qu/'ck awareness, brand o PRODUCTION CREDITS IN EPISODES

. . o INTEGRATION OF WARDROBE, EXPERIENTIAL ACTIVITIES, INFLUENCER KITS, FOOD & DRINK
alignment, and low commitment ~ COMMITMENT PERIOD: A GNMSNT_ e 0% . g b & >
opportunities through Akira's One Time o ENTRY-LEVEL VISIBILITY IN DIGITAL CAMPAIGNS
‘1 et's Make a Hit” series o QUICK EXPOSURE WITH MINIMAL COMMITMENT

o POSITION AS A SUPPORTER OF EMERGING TALENT

SMALL SPACES / SINGLE AREAS

$3.5k — $6k
« DELIVERABLES:
MEDIUM SPACES/MULTIPLE ROOMS
THESTUDIO VIBES 75k — $12k o INTEGRATION OF LOGO/SIGNAGE/DISPLAYS/MURALS IN STUDIO SPACES
Physical visibility, experiential PREMIUM WORKSPACES o FULLY TAX-DEDUCTIBLE
marketing. and brand o NOTES: CO-PRESENTERS RECEIVE PREFERRED PICK, BUT ALL BRANDS CAN ALIGN WITH OUR PHYSICAL SPACES
e 9 . $15k — $25k e ALIGNMENT:
activations through Akira's o PERSISTENT PRESENCE IN AKIRA'S PHYSICAL SPACES
physical spaces. COMMITMENT PERIOD: o ASSOCIATION WITH HIGH-IMPACT CREATIVE ENVIRONMENT
Annual o FULLY TAX-DEDUCTIBLE
« DELIVERABLES:
THE NETWORK $1k o DIRECT ACCESS TO AKIRA COMMUNITY MEMBERS
o OPPORTUNITIES TO HOST OR CO-BRAND DIGITAL EVENTS, DISCUSSIONS, OR CREATIVE SESSIONS
Deep engagement, loyalty, and e ALIGNMENT:
. COMMITMENT PERIOD: |
cultural influences through N | o STRENGTHEN CULTURAL CREDIBILITY AND COMMUNITY INTEGRATION
Akira's digital spaces nnua o PERSISTENT PRESENCE IN AKIRA'S DIGITAL SPACES

o FULLY TAX-DEDUCTIBLE



SOLUTION

SESSIONS

Deep engagement, loyalty, and
cultural influences through
creative resource provisioning

CONTRIBUTION

Minimum $1200

COMMITMENT PERIOD:
One Time

KEY BENEFITS

o DELIVERABLES:

o MADE FOR SOCIAL BTS VIDEO FROM SESSION

o DIRECT ACCESS TO STUDIO 145 COMMUNITY MEMBERS

o OPPORTUNITIES TO HOST OR CO-BRAND DIGITAL EVENTS, DISCUSSIONS, OR CREATIVE SESSIONS
o ALIGNMENT:

o STRENGTHEN CULTURAL CREDIBILITY AND COMMUNITY INTEGRATION

o PERSISTENT PRESENCE IN THE COMMUNITY THROUGH STUDIO TIME SPONSORSHIP

o FULLY TAX-DEDUCTIBLE



THE TAKEAWAY

The monthly Akira camps offer a unique opportunity to amplify your brand with the next generation of storytellers.

ACCESS TO EMERGING CREATIVE TALENT CULTURAL CREDIBILITY & TREND ALIGNMENT
e Connect with a diverse, youth-driven community of e Align your brand with cutting-edge music culture and
musicians, producers and content creators in grassroots creativity.
Toronto. e Be seen as a supporter of emerging talent and
e Engage with artists who bring their own loyal niche creative i1nnovation, building long-term trust with
audiences. younger audiences.
AUTHENTIC BRAND INTEGRATION HIGH-QUALITY, SHAREABLE CONTENT
e Position your brand within real creative moments, e Capture behind-the-scenes moments, performances, and
from camp sessions to studio recordings, rather than collaborations for use across social media,
traditional advertising. campaigns, and PR.
e Opportunities for content co-creation, product e Generate user—-generated content (UGC) and authentic

placement and experiential marketing. storytelling tied to your brand.



THANK YOU.

marketing@coop145.ca

DISCLAIMER

INFORMATION CONTAINED IN THIS PRESENTATION AND ANY CONNECTED FILES ARE PRIVATE PROPERTY OF STUDIO 145 INITIATIVE. AS SUCH YOU ARE
BOUND TO KEEP THE CONTENT OF THE PRESENTATION CONFIDENTIAL AND ARE PROHIBITED FROM USING THE INFORMATION TO YOUR BENEFIT AND
WITHOUT THE CONSENT BY LISTED PARTIES ABOVE.



